
On-Page SEO Template

Scroll to the right to see the complete template >>

Instructions: Manually note 
the page type. For example, 

website page, blog post, 
landing page, etc. 

  
On-Page optimization:  This 

field is purely to help you 
organize your content.

Instructions: Manually enter each URL into this spreadsheet or import 
your URLs with the “What is indexable?” report from the Ryte FREE 

account.  

On-Page requirement:  
>URLs should be short, around 50-60 characters 

>Include your focus keyword in the URL 
>Avoid “ugly URLs”: strange number and letter combinations  

>Use hyphens to separate terms   

NOTE: Changing URLs is risky business. Before changing the URL 
consider the page’s performance and your own experience. Changing 

your URL requires technical experience, such as implementing 301 
redirects.

Instructions: You can find your 
canonical tags in the source code of 
each page. Manually check to see if 

each page has a Canonical tag. 
Alternatively, you can check your 
canonicals with the “Canonicals” 

report in Ryte FREE. If the page has a 
canonical tag, write Y for yes or N for 

No.  

On-Page optimization:  
Ensure that you’ve specified a 

canonical tag if you have multiple 
similar pages

Instructions: If this page is part of a 
sequence of pages, then you should 

check on the pagination. You can do so by 
checking the source code or referring to 
the “Pagination” report in the Ryte FREE 

account. If this is relevant to the page 
you’re working on write Y for yes and N 

for No.  

On-Page optimization:  
Ensure that rel=”next” and rel=”prev” is 

implemented when you have a sequence 
of pages 

Instructions: Paste the page title into this field. You 
can find this in the search engine results pages or in 
the “Title” report in Ryte FREE. The “Title” report will 
also automatically check your title for duplicates and 

evaluate the it’s length.  

On-Page optimization:  
>Feature your focus keyword as close to beginning as 

possible. This will give it more weight in the search 
engines.  

>Add modifiers to rank for long-tail keywords  
>Ensure that your title is unique  

Instructions: Manually define the goal of 
each page. For example, the goal of the 

page may be to provide product 
information, promote an event or answer 

FAQs.  

On-Page optimization: While this doesn’t 
impact your On-Page SEO directly, it’s 

central to On-Page seo. It’s important to 
clearly define who you are writing (target 

audience) for and why you’ve written 
(purpose) it so that you can ensure that 

this aim is clear throughout all of your On-
Page elements.    

Instructions: Manually define a focus keyword for each page. A focus keyword is the 
term that you want this page to rank for. If you're unsure, the "Single Page Analysis" in 

Ryte FREE will list the top keywords on a particular page based on the TF*IDF 
algorithm.  

On-Page optimization:  
>Each page should only have one focus keyword 

>Focus keywords should not be duplicated to avoid keyword cannibalization  

NOTE: There a few exceptions to this rule. For instance, your homepage would be a 
potential candidate for multiple focus keywords. The goal of your home page is to 

explain what your entire website/business, and you may need a few keywords (four 
typically) to do that. 

Instructions: Note down each headlines on the 
page. You can check for title tags in source 
code or in the “Headlines” report in the Ryte 

Free account.   

On-Page optimization:  
>Make sure that your headlines have the 

appropriate title tag (ex: H1-H6) 
>Only use one H1 tag per page  

>Ensure that your focus keyword appears in at 
least one H2  

Instructions: Paste the meta description into this field. You can get find this 
in the search engine results pages or in the “Description” report in Ryte 
FREE. The “Description” report will also automatically check if the meta 

description is duplicated and the appropriate size.  

On-Page optimization:  
>Include your focus keyword in the meta description 

>Keep your meta descriptions around 135-160 characters  
>Ensure that the meta description is unique (not duplicated elsewhere on the 

site)  
>Make sure that the description is meaningful and matches the content of 

your page 

Instructions: Enter the file name and alt 
text of the images on your page. If you can’t 
find the alt text, it’s clearly displayed in the 
images report in the Ryte FREE account.  

On-Page optimization:  
>Give your photos descriptive file names 

and put your focus keyword at the 
beginning  

>Include your focus keyword in the alt text 
of your image 

Instructions: An internal link is from one page to 
another on the same website. Take note of the number 

of internal links on your page. Additionally, if you’ve 
downloaded the Ryte FREE account, you can quickly 

check if any of the internal links are broken in the 
“Status Codes” report. If not, click on each internal link 
individually to see if you receive any 404 status codes.   

On-Page optimization:  
>Include at least 2-3 internal links per page 

>Eliminate your broken links  

Instructions: Outbound links are links from your 
page to another website. Take note of your outbound 
external links in this field. You can find the outbound 

links throughout your page or a list of them in the 
“Outbound content” report in Ryte Free.   

On-Page optimization:  
Avoid using too many outbound links  

Ensure that you are linking to relevant pages, with 
high page and domain authority 

Make sure that links open in new tabs by adding add 
target=”_blank” to the HTML link.

Instructions: Use the 
“Load Time” report in the 

Ryte FREE account to see 
exactly how fast each page 
loads. Enter the load time in 

this field.  

On-Page optimization: 
Consider optimizing your 

page if it takes longer than 
2 seconds to load. 

Instructions: Enter Y for yes, if this page 
features social sharing buttons or N for no if it 

does not.  

On-Page optimization:  
Include at least one social sharing button on this 

page so that users can easily share your 
content  

Instructions: Take a look at the content on this page and 
the requirements for good SEO below. Mark a Y for yes if 
this pages content meets the criteria. Mark a N for no if it 

fails to meet this criteria.  

On-Page optimization:  
>Length: Aim to have at least 500 words per page  

>Keywords: Integrate your focus keyword in the first 
100-150 words of your article  

>Unique: Adjust duplicate content 

Instructions: Use 
Google’s Mobile-
Friendly Test to 

check if your page is 
mobile optimized. 

Enter Y for Yes or N 
for No here.  

On-Page 
optimization:  

Ensure that your 
page is mobile 

optimized.

Page type URL Canonical Tags Pagination Page title Page purpose Focus keyword Headlines Meta descriptions Images Internal links Outbound links Page speed Social sharing Content Mobile friendly
File name Alt text Length Keywords Unique

 1


