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Instructions: Manually enter each URL into this spreadsheet or import

Instructions: You can find your
your URLS with the “What is indexable?” report from the Ryte FREE
ount.

i . o i . Inslrucllons Manually define the goal of i - Past s
pe i Instructions: If this page is partofa  Instructions: Paste the page title into this field. You y oo 2 S— y Instructions: Paste the meta description into this field. You can get find this . o
Ganonicaltagsin the sourco oo of - qaquanco of pages, them you snoud _can find i o search ongne esulspages orin %207 p20°: Fr examel, the goalofh - tom that you wan i page o rark o fyou'e nuro, th “Single Pago Analsis i Instruction Nole down each headines on the. ™4yt saarch engin rosls pages or i he Descripon”roportn Ryts IneiTuctions: Enter th fl name and at
Instructions: Manaly note e  cach page has a Ganonicalag, | °1ock.on the paginaton. Yot can do oy . he “Tlle report n Ryte FREE. The “Tie roportwil ¢ T35 pmmo?a"a’ﬁ’e‘iin‘&';r e, o e onhe Code o n the ‘Hoadines” reportntne Ryte e The “Descripion” report il also automatically check fthe mela %1051t s loarly isplayed i tne
the pace pe. Por Sxrm Page requirement: e oo g checking the source code o referringto”  also autumahra”y check your title for duplicates and eIl description is duplicated and the appropriate size. mbges aport in the ot ERCE mcoount
the “Pagination” report in the Ryte FREE evaluate the it's length.
website page, blog post, >URLs should be short, around 50-60 characters canonicals with the “Canonicals’ count. If this is relevant to the page =
landing p: >Include your focus keyword in the URL report in Ryte FREE. If the page has a folhad

Instructions: Manually define a focus keyword for each page. A focus keyword is the

. Instructions: Use
Instructions: An interl n i fom onepage to y Instructions: Use the g Wbl
another on the same websil umber page to another website. Take youroulbound G2y Time"reportinthe _Instructions: Enter Y foryes, f tnis page  InStructions: Take 2 ook at th contenton this page and ‘£ Test o

I S o 2 AR (A S e e s e FalET Ryte FREE acoount o see _ features sodial sharing buttons or N fof naf it e requirements for good SEO below. Mark a Y for yes if o eci’it\ 2 ur page is
downloaded the Ryte FREE account, you can quickly links throughout your page or a list of them in the. ex{mw e et dni o this pages content meets the criteria. Mark a N for no ifit >0 mef‘,en
OnPage optimisation On-Page optimiztion: onPage aptimisati ek fany of the intemal ks are broken nthe ubound content”feportn Ryte Free. (28" et the toad tme in fll to meet i rieri EmerY or Ves or N
i agsloptimization: g >Include your focus keyword in the meta description ageloptimization; aiusicedesireport llinot Clickioniseclintomalin this field. On-Page optimization:
@ sure that your headiines have the e e e o >Give o photos descriptive file names  individually to see if you receive any 404 status codes. n-Page optimization:

approprate il tag (ox: H1-H6) T e o ut your focus keyword at the

 a few exceptions to this rule. For instance, your homepage would be a nly use one H1 tag per page nsure that the meta description is unique (ot duplicated elsewhers on th

Instructions: Outbound hnk= m links from your

>Use hyphens to separate terms

On-Page optimizatior
; o « — On-Page optimization: While this doesn't
gly URLS": strange number and letter combinations canonical tag, write Y for yes or N for Y2 Werking on write ¥ for yes and N On-Page optimization:
On-Page optimization: This No

>Each page should only have one focus keyword

eywords should not be duplicated to avoid keyword cannibalization Mak
field is purely to help you

organize your content.

impact your On-Page SEO directly, it's
>Feature your focus word as c\nse [n beginning as »
aasibie This wil aw:w L) central to On-Page seo. It's important to
O Pa e Cpimization? engines. clearly define who you are writing (target  NOTI
NOTE: Changing URLS i sy business. Before changing the URL On-Page optimization: Enas

ngir timiza Ensure that rel="next’ and rel="prev" is >Add modifiers to rank for long-tail keywords Etdioncejforandiwiiyjyor selwrtion)
consider the page 0 Changing Ensure that you've specified a
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: On-Page optimizatio e e
Include at least one social sharing button on this. " -rage = e _

A o Amizati . Alvhm:l using la‘o mey uulboum‘i links ,  On-Page optimization: page so that users can easily share your ‘K\:E“?lhd'AI;"Ilu have at \e'a‘l 50:1 \{ord:j perhpa?e‘

site) eginning age optimizatio nsure that you are linking to relevant pages, with  con (S8 BT e >Keywords: Integrate your focus keyword in the first e
potentl candidate for muple focs keywirds. The goal of yourome page i fo >Ensure that your focus keyWord appears i al ke sure that the descripton is meaningfl and matches the contentof >INeude your focus Keyword i the al text >Include at least 2-3 intemal links per page: high page and domain authority T e 100-150 words of your rticle Enbure iat your
e o ey P L= e o ooy 2 (purpose) it so that you can ensure that  explain what your entire website/business, and you may need a few keywords (four least one H2 of your image >Eliminate your broken links Make sure that inks open in new tabs by adding add  P29% 'L '8kes 1000S% >Unique: Adjust duplicate content b

canonical tag if you have multiple © g o Y q this aim is clear throughout all of your On- typically) to do that. target="_blank” to the HTML link. s P 2
redirects. similar pages. = elements.
Page type jination Page purpose Focus keyword Headlin criptions Ima Outbour Content Mobile friendly
File name Alt text Length Keywords Unique




